CARLING’S ‘CHILL UNTIL BLUE’ CAMPAIGN

Ti pecialist printer B&H Colour Change
Keamed up with Belfast-based pro-
mationel marketing agency Elevato t create 5000
thermachvomic chiler indicator POS cards 0 sup-
portthe launch of th new Carling thermochromic
can in the Northern Irlan of-tra.
The chiler indicators display a themochvomic

within ther chiler cabinets. The high visitilty point
of sale summer campaign running throughout
Norhern ifands of ade take home market was
launched o highlght he importance of consumers
purchasing chille lager in the offtiade. The POS
feinforaes the message of the new themachvomic
Carling can  and'is pert ofthe whale Carling Chil

area in the shape of a can which tums

when 6 is reathe, showing the of trade teke
home market that Caring
cans of lager have been
chilled to the aptimum cor-
fect drinking temperature

~Cold You Can See includes
other POS such as chiler and window vinyls, large
can cut outs and fridge stickers enabling the trade
to show their customers their commitment to
providing ‘hilled” beer
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